
 

FOR IMMEDIATE RELEASE 

Begins - 

Caravanning and Camping Set to Boom Under New Spirit Plan 

The announcement of planned refurbishments to the Spirit of Tasmania vessels and 
the introduction of an additional 42 day sailings per year by 2018 is welcomed by 
the caravanning and camping sector. 

Caravan Industry Association of Australia Chief Executive Officer Stuart Lamont said 
the announcements went a long way to addressing some of the barriers to 
undertaking a holiday in one of Australia’s great caravanning and camping 
destinations. 

“Research in the past has shown that while Tasmania has been much desired, 
concerns around pricing and availability on the Spirit has been a major inhibitor to 
travel for caravanning and camping tourists.” 

“The commitment to reducing passenger fares, enhancing the on-board passenger 
experience, and increasing sailings particularly into the shoulder seasons will greatly 
assist the government in increasing visitor numbers to Tasmania to 1.5 million people 
a year by 2020,” said Lamont.  

“The significantly increased capacity for vehicles should also provide greater 
flexibility in timing for caravanning and camping travellers, and lead to more 
competitive pricing to make a Tasmanian self-drive experience even more 
attractive” he went on to say. 

Caravan park visitors increased 17.5 percent in 2013-14 with total caravanning and 
camping nights spent on the island approximating 1.48 million with this set to 
explode under the new announcements. 

Caravanning Tasmania Chairman Anthony Edwards echoed the statements. 

“Any effort to increase the length of season and placing Tasmania back on the 
caravanning and camping map is applauded.” 

“The caravanning and camping sector provides great benefit to the regional 
townships and economies of Tasmania, and the ability for more tourists in our sector 



to experience what Tasmania has to offer is a real positive shot in the arm,” said 
Edwards.     

Caravanning and camping tourists have one of the longest lengths of stays of any 
inbound tourist and opening up the sea highway to more of these visitors will be a 
real windfall to the Tasmanian economy.  

Caravan Industry Association of Australia and Caravanning Tasmania have 
committed to working with the Government, Tourism Tasmania and TT-Line in filling 
this new capacity, and will shortly start talks on how to best capitalise on this exciting 
announcement. 
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Callie Henderson 
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ENDS: Please use the full name when referring to Caravan Industry Association of 
Australia, not the acronym CIAA, as several unconnected organisations use this 
acronym. For further information please contact Callie Henderson, Ph 07 3262 6566, 
email callie@caravanindustry.com.au 
 Caravan Industry Association of Australia is the national peak body for the Australian 
caravanning and holiday parks sector (caravan holiday parks, caravans, 
motorhomes, camper trailers, tent trailers, camping, cabins, plus other RVs and 
industry suppliers). Caravan Industry Association of Australia is a member of the 
National Tourism Alliance, a category sponsor in the National Tourism Awards, runs 
an industry accreditation program, and coordinates committees in areas of 
marketing, research, and industry training. Caravan Industry Association of Australia 
is a membership based organisation with the individual State Caravanning (Parks 
and Trade) Associations as members, has over 1,200 industry businesses which make 
a financial contribution towards industry promotion and development through a 
cooperative Fund, and communicates to over 213,000 caravanning and camping 
consumers through a consumer VIP Club. 
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