
 

FOR IMMEDIATE RELEASE 

BEGINS - 

THE VALUE OF CAMPING  

For every family, taking time out from daily life to enjoy a holiday together is an important part of 
building and nurturing the close relationships that are essential to a happy family life. This may be as 
simple as a weekend away, or a long-term planned escape.  

Caravanning and camping is the best value a family can get out of a holiday, combining variety of 
activities and the ability to create a real home away from home together, with the sense of 
community so treasured in caravan and holiday parks. 

The ability to easily customise your holiday according to your needs is extraordinarily valuable. 
Campers and caravanners come in groups of all shapes and sizes, and this is indicative of a holiday as 
flexible as they come.  

Caravan Industry Association of Australia’s research says that 85 percent of Australians have gone 
caravanning or camping in their lifetime, and with industry growth at an all time high (caravans are 
the fastest growing motor vehicle by registrations), this number is only set to grow.  

Not only is a camping holiday good value, but research shows it will actually make families happier.  

“There is more to the value of camping and caravanning than the cost,” says Caravan Industry 
Association of Australia CEO Stuart Lamont. “Camping and caravanning provides Australian’s with 
the opportunity to connect, not only with each other but with the world around them. And that’s 
something guaranteed to make you smile.” 

A 2011 report from the UK  titled ‘Real Richness’ concludes that campers are more happy, energised, 
optimistic and satisfied than non-campers, and those families that go camping feel closer and 
wealthier.  

In the report, 79 percent of children who had never camped said they would like to, and 88 percent 
of campers said it was something every child should experience. 

The report also found that campers have a higher than average fitness level for their age, that 
children were happier when camping,  and suggested that camping makes parents happier too – 80 
percent of kids who camp said they felt their parents were less stressed when camping.  

Camping families are happy families; no wonder Australia is the Lucky Country.  



ENDS— 

Please use the full name when referring to Caravan Industry Association of Australia, not 
the acronym CIAA. For further information, interview, talent or image requests please 
contact Callie Henderson,  Ph 07 3262 6566, email callie@caravanindustry.com.au 
 
Caravan Industry Association of Australia is the national peak body for the Australian 
caravanning and holiday parks sector (caravan holiday parks, caravans, motorhomes, 
camper trailers, tent trailers, camping, cabins, plus other RVs and industry suppliers).  
Caravan Industry Association of Australia is a member of the National Tourism Alliance, a 
category sponsor in the National Tourism Awards, runs an industry accreditation program, 
and coordinates committees in areas of marketing, research, and industry training.  Caravan 
Industry Association of Australia is a membership based organisation with the individual 
State Caravanning (Parks and Trade) Associations as members, has over 1,200 industry 
businesses which make a financial contribution towards industry promotion and 
development through a cooperative Fund, and communicates to over 213,000 caravanning 
and camping consumers through a consumer VIP Club. 
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