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Early Bird Registration
Get in early and save!
Make sure you register prior to 11 February to access the special 
Early Bird rate, confirming your place at this not to be missed event.

Welcome 
It is with great pleasure that I invite you to the 2015 Caravan Industry Association of Australia 
National Conference, this year in the sensational city of Melbourne. Continuing to grow from 
strength to strength this event is now firmly established as the premier national educational 
event for our industry, and we encourage you to participate in the many opportunities which this 
Conference affords.

This year our National Conference follows on from the World RV Conference – the third of its kind – 
clearly demonstrating Australia’s place in the industry globally, and putting the Australian Caravanning 
and Camping Industry front and centre on the world stage.  

Our theme this year is Be Bold, Be Brave, Be Noticed. This theme is important, reflecting the need for 
the industry to make some bold and brave moves in order to ensure we are properly recognised – by 
government, media, and consumers.  The need to stand up with a single voice through marketing and 
advocacy is necessary to develop and advance the fortunes of the Industry and those within it, and is 
something which we represent and are passionate about.

Featuring presentations from three high profile examples of boldness and bravery - the Hon John Howard, Eddie McGuire and  
Ben Roberts-Smith - the program will also contain presentations by your industry peers, showcasing some of those who, through their 
own businesses, embrace our theme not just for the conference but always. 

This conference will encourage you to consider new strategies and initiatives to chart unfamiliar waters for breakthrough results, or to 
stand up and stand out in a busy market place. This will be a celebration of the future unfolding for the industry if we simply have the 
courage to reach out and grasp it.

Once again the prestigious Eric Hayman Award for Excellence will be celebrated at the Gala Dinner, along with the announcement 
of the annual CaravanCampingSales Future Leaders Award winner, recognising the significant talent we have in our industry, and 
demonstrating our genuine commitment to the long term future success and stewardship of our Industry.

Importantly, this year’s conference also marks a significant commitment to strengthening our compliance and accreditation programs 
following the merger that created Caravan Industry Association of Australia. We will be encouraging delegates to think about how 
best to run with the herd but stand out from the crowd – and our Accreditation Key, now rolled out to RV manufacturers and Caravan 
Parks and soon to be expanded across all sectors of the industry – is just one way to make your business the stand out in the mind of 
consumers. 

On behalf of the Caravan Industry Association of Australia Board and staff, I look forward to welcoming you to Melbourne.

Mark Lindsay 
Federal Chairman

Caravan Industry Association of Australia



Why attend the 2015 National Conference?
• As the largest educational event of its kind on the caravanning and camping industry calendar, it is a place to stand up and be 

counted – and further develop your skills, knowledge, and connections 
• Enjoy unrivalled networking opportunities with industry colleagues
• Be the first to hear the announcement of the 2015 CaravanCampingSales Future Leaders Award and the winner of the 2014 Eric 

Hayman Award for Excellence 
• Hear from leading speakers, including the Hon John Howard, Ben Roberts-Smith, Eddie McGuire and ‘Brand Scientist’ Duane 

Knapp, all the way from the United States
• Learn from industry peers, and the insights they have gained through their businesses and how to Be Bold, Be Brave, Be Noticed
• Hear what the future holds from the youth perspective as we hear from the 2014 Future Leader, Josh Carnavas
• Participate in provocative breakout sessions focused on addressing issues of importance to the industry

• Visit the interactive trade exhibition for the opportunity to see 
what is new and exciting, and to access some special conference 
deals

• For the Future Leaders (under 40):
 › Attend a Future Leaders Masterclass with a presentation from 

Sam Johnson, founder of the Student Volunteer Army
 › Participate in the special networking opportunities designed to 

help you connect with your peers
 › Voice your opinion through a Future Leaders forum

Principal Sponsors 
Thank you to our Principal Sponsor

Dometic is a customer driven, world-leading provider of leisure products for the caravan, motor home, automotive, truck and marine 
markets. They supply the industry and after market with a complete range of air conditioners, refrigerators, awnings, cookers, sanitation 
systems, lighting, mobile power equipment, comfort – and safety solutions, windows, doors and other equipment that makes leisure 
life more comfortable away from home.

Dometic supplies a wide range of work- shop equipment for service and maintenance of build in air conditioner. Dometic also provides 
specially designed refrigerators for hotel rooms, offices, for transport and storage of medical products and for storing wine.

They are a product and market oriented organisation. Their product focus pushes their innovative borders and their market orientated 
approach continuously helps them define new product bundles and concepts. This dualistic focus results in a great value. With a 
world-leading market position in Mobile Comfort, Dometic is focused on being the preferred strategic partner by adding value to their 
customers’ products and services.

To secure and strengthen this position, the organisational structure incorporates three main geographical regions (EMEA, Americas, 
APAC) and a special focus on product innovation and operations.

Dometic is dedicated to being a responsible company in all areas of the world with a corporate social responsibility. The way they and 
their suppliers handle issues regarding environment, human rights, labour conditions and corruption is a matter of great interest and 
importance to their stakeholders.

Their products are sold in almost 100 countries and are produced mainly in wholly owned production facilities around the world.

www.dometicgroup.com

Are you a Member of 
CIA (Vic Trades Division)? 
CIA (Vic Trade Division) are once again subsidising 50% of the cost of one 
delegate registration per business that is a member of their association. To 
access this discount please tick the ‘I am a CTIAV Member’ checkbox on the 
delegate registration form and Caravan Industry Association of Australia 
will discount the registration upon confirmation of membership status.



DID YOU KNOW
Trams within the city centre of Melbourne are FREE.

Get around town on one of the many trams that run 
regularly all through the CBD of Melbourne.  For a full 
list of routes and timetables visit www.ptv.vic.gov.au

Conference Venue 
Grand Hyatt Melbourne is located in the heart of Melbourne’s CBD on prestigious 
Collins Street, Melbourne’s epicentre of high fashion and fine dining, and is 
renowned for its luxury and consistent service excellence. Grand Hyatt Melbourne 
offers a wide range of facilities and services designed to meet all your needs 
including fitness, shopping and dining. The hotel features 548 rooms, a Premier 
Suite, three Diplomatic Suites, two Ambassador Suites, and Hyatt Hotels Grand 
Club® Rooms & Lounge, along with the City Club Health & Fitness Centre and 
Sanctuary Spa (for treatments and massages).

The hotel has a luxury retail precinct featuring Emporio Armani, Paspaley Pearls, 
Bulgari, and a range of dining options. Eat at the fantastic Collins Kitchen restaurant 
offering market style lunch, a la carte dinners, afternoon tea, and Sunday brunch, 
enjoy one of the extensive range of cocktails, single malt whiskeys, cognacs or wines 
on offer at RU-CO bar or enjoy a decadent afternoon tea in the Lobby Lounge. In 
addition the hotel offers a valet service, currency exchange, dry cleaning/laundry 
services, and for all your business needs a range of business service facilities.

Room rates at Grand Hyatt Melbourne
Grand King: $300/night (AUD incl. tax)

Grand View King: $340/night (AUD incl. tax)

Club King: $380/night (AUD incl. tax)
Note: All rates are room only. Discount breakfast vouchers, of $30 per person, will be provided by 
the hotel for guests upon arrival to hotel, for use by in house guests only.

Booking form can be made directly with the hotel by:
• calling 13 1234 and quoting the code G-CVAN
• emailing pacific.reservations@hyatt.com and quoting the code G-CVAN
• entering the code G-CVAN into the Group code field when using  

www.melbourne.grand.hyatt.com to make a booking.

What to Wear & Bring
Attendees generally wear business casual or casual attire for the conference sessions and the dress code for each of the social events is 
listed in the following pages. Conference delegates will each receive a conference satchel and notepad on registration at the event for 
all program materials, and information on exhibitors and speakers.



Be Bold: John Howard 
The Honourable John Howard was the 25th Prime Minister of Australia, from March 1996 to December 2007 
and the second-longest serving Australian Prime Minister, after Sir Robert Menzies.  A polarising leader, Howard 
is well known for making tough decisions, including the massive changes to gun laws in this country, and ground 
breaking financial policies. 

At this, his second appearance at our National Conference, Howard will show how, to be a leader, sometimes you 
need to make bold choices, and provide editorial commentary on the current economic landscape.

Be Brave: Dan Crowley
Dan Crowley is widely hailed as one of Australian rugby’s most talented and effective forwards. He played prop 
for both the Wallabies and the Queensland Reds, and is one of an exclusive club to be part of two World Cup 
winning sides.  His success on the field earned him a spot in both the Australian and Queensland Teams of the 
Century.

Incredibly during this time as a high profile professional rugby player, Crowley lived a dual life as an undercover 
police agent smashing drug rings on the Gold Coast. 

Be Noticed: Duane Knapp
Duane Knapp is recognised as the authority on building Genuine Brands. He is a pioneer in the field of 
BrandScience, as well as in developing and implementing transformation strategies.  He has taught and lectured 
widely at universities and graduate schools throughout the United States, and is a consultant to many well known 
brands including Holiday Inn, PGA Tour, American Automobile Association, Sunkist, Macys, and AT&T.

Knapp is at the leading edge of the subject of building genuine brands and will be in Australia to assist in brand 
strategy for Tourism Events Qld. 

Be Bold: Eddie McGuire
Few success stories are as inspiring as Eddie McGuire whose drive, determination and fearlessness have seen 
him become the most recognisable face on Australian television, a true embodiment of our theme.

Arguably the most-recognisable face on Australian television, he has brought his versatility, composure and talent 
to a plethora of hosting roles and won a legion of fans.  An astute businessman, he founded his own independent 
media production company, and as President of Collingwood Football Club has been instrumental in turning the 
club into one of the most powerful sporting clubs in the world.

Be Brave: Ben Roberts-Smith
Benjamin “Ben” Roberts-Smith is a former Australian soldier and a recipient of the Victoria Cross for Australia, 
the highest award in the Australian honours system. At the time, his Victoria Cross, together with his Medal 
for Gallantry (awarded for actions during a tour of Afghanistan in 2006), made Roberts-Smith the most highly 
decorated member of the Australia Defence Force.

Roberts-Smith is now the Chair of the National Australia Day Council, was awarded the 2013 Australian Father of 
the Year and is fast becoming one of Australia’s most recognised faces.

Our Speakers

Future Leaders Masterclass: Sam Johnson
Sam Johnson is a social entrepreneur based in Christchurch, New Zealand who rose to prominence as the 
founder of the internationally acclaimed Student Volunteer Army. Named 2012 Young New Zealander of 
the Year, Sam has been publicly earmarked as a potential future Prime Minister of New Zealand.

In the days immediately following the Christchurch earthquake, 21-year-old Sam Johnson started 
a Facebook event called the “Student Base for Earthquake Clean up” and invited 200 friends to join 
with him in assisting local residents with non-lifesaving tasks.  The event soon grew to have over 3000 
attendees and over 2500 volunteers contributing to the clean-up. 

A similar mobilisation occurred post the February 2011 Earthquake, with, at its peak, 13,000 students 
volunteering per week. The model has now been replicated in other crisis situations including Hurricane 
Sandy and the Japanese Earthquake and Tsunami.



Brand Masterclass - A brand is only as good as its Promise!™
Your opportunity to hear from one of the world’s leading brand strategists, the man who created several 
BrandScience methodologies including the Brand Mindset®, BrandPromise® and Destination BrandScience™ 
which are generally considered to be the best practices for building Genuine Brands.

Duane Knapp has had extensive experience with hotels and other accommodation providers, tourism 
agencies including Tourism Events Queensland, and well-known retail and sport brands. He has also taught 
and lectured widely at universities and graduate schools throughout the United States, including Vanderbilt, 
Stanford, the University of California, the University of Colorado at Boulder, and Seattle University.

Be part of a small interactive masterclass and learn how you can make your brand live up to the consumer 
promise.

Participation in this Masterclass: $330.00 for contributors ($550.00 for non-contributors)

Your chance to attend a  
Once in a Lifetime Opportunity

Private Dining Opportunity with the  
Hon John Howard
Following his keynote 
presentation to conference 
delegates you have the 
opportunity to dine with John 
Howard as part of an intimate 
group and further discuss 
his thoughts on all things 
Australia, from economics and 
politics through to Australian 
Cricket and the St George 
Rugby League team.

Numbers strictly limited to 12 people.

Attendance at this Lunch: $3,300.00 for contributors 
($4,400.00 for non-contributors)

Exclusive Dining Opportunity with  
Eddie McGuire
Following his keynote 
presentation you have the 
opportunity to attend an 
exclusive lunch with Australian 
media identity and AFL royalty 
Eddie McGuire. This is a 
must attend opportunity for 
anyone passionate about the 
Collingwood Football Club or 
AFL and media in general.

Numbers strictly limited to 12 people.

Attendance at this Lunch: $2,200.00 for contributors 
($3,300.00 for non-contributors)

After a hard day of conferencing join other delegates to unwind at the 
onsite Dometic Bar, open after social functions finish till the early hours. 



Special Masterclass for Future Leaders
Are you passionate about the Caravanning and Camping Industry? Are you looking for a leadership career within the sector?

If so this is a not to be missed event prior to the main conference program!
The special Future Leaders component of the program is designed to provide you with the skills, knowledge and network to help take 
your career to the next level.

• Learn more about this exciting industry through the diverse and 
informative breakout sessions

• Attend the Future Leaders Masterclass where you can hear from other 
Future Industry Leaders about their experiences within the sector, 
including the challenges they have overcome and what they believe the 
future will bring

• Hear from young dynamo Sam Johnson, founder of the Student 
Volunteer Army, and be inspired by what other Future Leaders are 
doing to make a difference

• Meet and network with other Future Leaders in a relaxed environment 
through the Future Leaders Masterclass and an exclusive social event 
just for under-40’s

Now is the time to stand up and be noticed in the industry!
Need help making a business case to attend this event?

Contact us on conference@caravanindustry.com.au for a template.

This Masterclass is all included within the standard delegate registration cost for delegates 
under the age of 40.

Conference Social Events
At the end of a day full of informative speakers and sessions let down your hair at our sensational social 
events, designed to let you mix and mingle in a relaxed environment, reconnecting with old friends, and 
making new ones!

Flavours of Victoria  
Welcome function

Night at the Movies – 
dress up if you dare Industry Gala Dinner

The official Flavours of Victoria 
Melbourne Welcome function will 
take place in the Trade Exhibition with 
substantial canapés and beverages. 
This is a chance to reconnect with 
those you know, and meet new faces 
of the industry.

This year our Welcome function 
is also the closing event for the 
World RV Conference, broadening 
opportunities for you to meet and 
network with international industry 
peers.

Dress code 
Business casual 

When
Friday 27 February 2015

6:00pm till 8:00pm

What does a night at the movies 
mean to you? Whether it conjures 
old school Hollywood glam and red 
carpets, or pyjamas and popcorn, you 
are sure to have a marvellous time 
at our Night at the Movies. With a 
sit-down dinner and Blues Brothers 
entertainment, our Night at the 
Movies is sure to make you feel like 
a movie star! 

Dress code
Dress up as your favourite movie 
character or show us what a Night 
at the Movies means to you… (for 
those not game, come dressed in 
smart casual)

When
Saturday 28 February 2015

7:00pm till 10:30pm

The culmination of our National 
Conference is the Industry Gala 
Dinner, a chance to get dressed up 
and celebrate all that our industry 
has to offer.

Enjoy the company of your industry 
peers over a stellar sit down dinner 
and fantastic entertainment, and be 
there as the recipients of both the 
Eric Hayman Award for Excellence 
and the CaravanCampingSales Future 
Leaders Award are announced on 
stage during the festivities. 

Dress code
After 5 Wear/Lounge Suit

When
Sunday 1 March 2015

7:00pm for pre-dinner drinks

7:30pm till late



Friday 27 February
10:30am CaravanCampingSales Future Leaders Masterclass (under 40’s only^)*

Presentations from:
• Josh Carnavas – Winner of the Inaugural Future Leader Award
• Sam Johnson – Founder of the Student Volunteer Army

Future Leaders Forum

1:30pm CaravanCampingSales Future Leaders Masterclass Concludes
2:00pm Trade Exhibition & Registration Opens
2:30pm Brand Masterclass - A brand is only as good as its Promise!™

Available to delegates for an additional fee of $330 per person for contributors ($550 non-contributors)
Learn from one of the world’s leading brand specialists as part of a small group, as Duane Knapp helps you develop 
brand paradigm shifts that result in a distinct “Position of Privilege.” 

4:30pm BrandScience Masterclass concludes
6:00pm Flavours of Victoria Welcome Function

* CaravanCampingSales Future Leaders Masterclass includes a 30 minute lunch break

Saturday 28 February
8:30am Conference Sessions Commence*

Official Opening – The Hon Josh Frydenberg, Assistant Treasurer
Be Bold, Be Brave, Be Noticed - Caravan Industry Association of Australia 
Learn what your national industry body is doing to promote the attractiveness of the caravanning and camping industry 
to ensure we are noticed by consumers, government and media. Hear about the bold, brave initiatives that are designed 
to drive value back to those businesses that participate in industry activities.

A Future Leaders perspective – Josh Carnavas
Hear from the 2014 Bauer Media Future Leader award winner, Josh Carnavas, on the future of the caravanning and 
camping industry from the perspective of a future leader.

Government Insight: Be Noticed - Brett Whiteley MP
Bringing many years of experience in politics including stints at local, state and federal levels Brett Whiteley will share 
his insights on how to ensure your issues are effectively communicated to Government.

Special Keynote Presentation: Be Noticed - John Howard
Renowned for making decisions that were bold, and sometimes polarising, John Howard remains one of Australia’s 
most respected and remembered leaders. Since he first spoke at an Industry Conference there has been a change in 
Government, hear what he has to say on the current political climate and Australia’s place in the global economy.

Breakout sessions
See topics to the right (full descriptions on following page).

Industry Story – Damian Charleson, Jayco Newcastle
With a devastating fire in his business two years ago, hear the procedures that helped ensure this business didn’t just 
continue but bounced back, proudly opening their new dealership in 2014 - a dealership of the future. 
Industry Story – Ken Illich, Brisbane Holiday Village
Brisbane Holiday Village competes against hotels and motels in Brisbane’s CBD, hear how they identify market gaps and 
then capitalise on them in a highly competitive marketplace. 

Special Keynote Presentation: Be Brave - Dan Crowley 
Australian sports representative, police officer, undercover operative, front person, and strategic leader of a company, 
Dan understands the demands of juggling responsibilities. Hear the fascinating story of an individual who was able to 
operate as an undercover cop while maintaining a high public profile.
* Includes a 45 minute morning tea break, 90 minute lunch break, and 45 minute afternoon tea break

5:30pm Conference Sessions Conclude
7:00pm A Night at the Movies

Program of Events

^ DOB must be supplied to attend the CaravanCampingSales Future Leaders 
Masterclass and Social Function as attendance is open to those aged under 40 only.



Sunday 1 March
8:30am Conference Sessions Commence*

Be Noticed – Duane Knapp
Learn why a genuine brand is so important in today’s markeplace and how you can deliver on your brand promise 
from the man who created several BrandScience methodologies including the Brand Mindset®, BrandPromise® and 
Destination BrandScience™ which are generally considered to be the best practices for building Genuine Brands.

Industry Story – Lorraine Golightly, BIG4 Beacon
BIG4 Beacon is constantly challenging the boundaries in response to consumer demands. In a highly competitive 
market the property has undergone transformation with initiatives including a day spa, conference facilities, onsite 
yoga, ready to eat meals and so much more.

Industry Story - Mark Glencross, City Caravan Centre
Hear how this caravan retailer is embracing industry branding to take advantage of the significant marketing activities 
around the Let’s Go Caravan and Camping brand.

Special Keynote Presentation - Be  Bold: Eddie McGuire
Staistician, reporter, commentator, presenter, producer, author, Collingwood President, Channel Nine CEO, and 
dedicated philanthropist. Hear how bold decisions have made Eddie McGuire one of Australia’s great success stories.

Breakout sessions
See topics below (full descriptions on following page).

The future of the Car industry (C&C Industry focus)
Hear from a leading car manufacturer on what the future of the sector looks like in the areas of towing capacity, new 
technologies and growth of the ‘Green’ market and how this could impact the industry in the future.

Industry Story – Alex Christie
As the second generation in an family business Alex Christie is now the well respected National Sales Manager of 
Christies Parksafe. Hear from Alex on the challenges and benefits of working in a family business.

Special Keynote Presentation - Be Brave: Ben Roberts-Smith VC
Let Ben Roberts-Smith take you into the battlefield with his harrowing narration of the experiences that led to his 
commendation and learn how these experiences relate to business situations and the fundamentals of business 
leadership.

* Includes a 45 minute morning tea break, 90 minute lunch break, and 20 minute afternoon tea break

5:00pm Conference Sessions Conclude
7:00pm Industry Gala Dinner

Breakout Sessions
Saturday 28th February Sunday 1 March

Room 1 Review of compliance enforcement & the 
latest on the MVSA Review

Room 2 Workforce planning - The missing 
element to your business plan 

Room 3 China Ready - Are you ready to welcome 
the Chinese traveller?

Room 1 An update on Gas Regulations in relation 
to fluing into annexes

Room 2 Training - Making it work for you and how 
it can save your business money

Room 3 Independent consumer reviews - How 
Star Ratings are adapting

Room 1 Australian Consumer Law - Your 
obligations four years on

Room 2 Hiring is easy, firing not so - An update on 
your obligations

Room 3 Business tools to save the environment 
and your bottom line

Room 1 A warts and all look at national lifestyle 
marketing activities

Room 2 The caravanning industry as seen by a 
corporate group

Room 3 The strength of the Australian market in a 
global context

Room 1 Benchmarking your park - Making it work 
for you

Room 2 Using ATDW to promote your business

Room 3 The path to purchase - How online 
retailing is changing the sales cycle

Room 4 
An update on training and qualifications 
for the trade sector (this will run over 2 
sessions)

Room 1 Buying or selling? Hear the latest trends 
in park purchases

Room 2 Views from the consumer - A CMCA 
viewpoint

Room 3 How does the RV Sector compare to 
other vehicle sectors in Australia
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Breakout Sessions
Saturday 28 February
Session 1
Review of compliance enforcement & the latest on the MVSA Review
The role of Vehicle Safety Standards (VSS) in compliance enforcement 
and the Motor Vehicle Standards Act (MVSA) review are two matters 
close to the RV Industry.  Hear an update on these important issues and 
their effect on the Industry.

Workforce planning – The missing element to your business plan
For most businesses their workforce is one of their most under-
appreciated and under-capitalised assets. Service Skills Australia are 
here to teach us why workforce development is so important for your 
business and how you can make it work for you.

China Ready – Are you ready to welcome the Chinese traveller?
Independent Chinese travellers have been identified as one of the high 
growth opportunities for Australian Tourism.  Find out how you can be 
front of mind in their decision making process, and how you can enhance 
their experience once they get here.

Session 2
An update on Gas Regulations in relation to fluing into annexes
LP Gas installations in caravans for non-propulsive purposes with specific 
regard to requirements for gas appliances fluing into annexes attached 
to RV’s is highly topical. Hear the latest about what is happening on this 
issue at a national level.

Training – Making it work for you and how it can save you money!
Training not only empowers your greatest asset, your people, it also 
allows them to grow, develop and learn, in doing so you can harness 
and build their skills through interactive programs. Come along to learn 
how to make training work for your business, providing real savings to 
your bottom line.

Independent consumer reviews – How Star Ratings are adapting
What are your consumers saying about you?  Star Ratings Australia 
has recently entered into a partnership with ReviewPro providing an 
online reputation management tool, allowing you to identify consumer 
feedback from hundreds of online sites languages in one simple 
consumer rating, including KPI’s on cleanliness, service, value for money, 
rooms and location.

Session 3
Australian Consumer Law – Your obligations four years on
Australian Consumer Law is the uniform legislation providing for 
consumer guarantees when supplying a product or service.  With 
consumers being better educated than ever before what are your 
rights and obligations when a consumer demands action under the Act 
(including some real life examples).

Hiring is easy: firing not so – An update on your obligations
While you may have been tempted to channel your inner Mark Bouris 
and tell an underperforming employee “You’re Fired” current unfair 
dismissal laws should cause you to pause. Come along and hear about 
your obligations under Australian Employment Law.

Business tools to save the environment and your bottom line
Being energy efficient can save your business serious money.  Hear how 
Earth Check can assist in business improvement tools which make you 
critically examine some of your utility costs, benchmark these against 
other tourism businesses and how this knowledge can save up to 30% 
direct to your bottom line.

Sunday 1 March
Session 1
A warts and all look at national lifestyle marketing activities
The last twelve months have seen Caravan Industry Association of 
Australia participate in some new and exciting marketing activities. 
Come along and hear the results from these campaigns, along with 
some of the lessons learnt along the way.

The caravanning industry as seen by a corporate group
There has been a lot of talk in relation to corporate interest in the 
caravanning and camping industry including unprecedented external 
investment. Come along to hear from this leading corporate group on 
their view point on the industry and its future.

The strength of the Australian market in a global context
As a leading provider of leisure products for caravans and motorhomes 
both locally and abroad Dometic will provide an insight into the strength 
of the Australian market in comparison of the sector around the world.

Session 2
Benchmarking your park – Making it work for you
The objective of benchmarking is to find examples of superior 
performance and to understand the processes and practices driving 
that performance. Learn how you can use benchmarking to improve the 
performance of your business, looking at operations—not by imitating, 
but by innovating.

Using ATDW to promote your business
The Australian Tourism Data Warehouse (ATDW) is the national platform 
for digital tourism information on Australia. The content is compiled in 
a nationally agreed format and is accessible for tourism wholesalers, 
retailers and distributors for use in their websites and booking systems. 
Find out how can you use this platform to build your business. 

The path to purchase, how online retailing is changing the sales cycle
Digital platforms and social networks have changed the relationship 
between brands and consumers. Consumers of today use multi-screen 
media to make life easier, simpler and more meaningful. What can you 
do to connect with these new consumers and what is the current path 
to purchase through the sales cycle?

An update on training and qualifications for the trade sector
Why should you train your staff? Hear about the background behind the 
qualifications and participant numbers for the qualifications that relate 
to the Australian RV Industry from Manufacturing Skills Australia (MSA). 
This session will include an update on the relationship between Caravan 
Industry Association of Australia and MSA. Following an update from 
MSA hear about an exciting development coming out of Victoria in the 
form of a National Training College. (This will run over two sessions)

Session 3
Buying or selling? Hear the latest trends in park purchases
There has been a lot of talk in recent times regarding the perceived 
purchasing frenzy by corporate groups. Hear from one of the industry’s 
leading brokers on the latest trends, including who is purchasing, what 
current yields look like, what are the barriers to sales/purchases at 
present.

Views from the consumer – A CMCA viewpoint
The customer is a vital part of any stakeholder group.  Hear from a 
prominent consumer advocate group regarding feedback that they are 
receiving from their membership base, and how industry and consumers 
can work closer together on common concerns.

How does the RV Sector compare to other vehicle sectors in Australia
GE Capital is the dominant floor plan financier for the industry.  Find out 
how the caravanning and camping industry is travelling relative to other 
sectors, and how GE Capital are responding to the needs of the industry 
to assist its development. 



Registration Fees
Normal Registration ‡ Early Bird (until 11 Feb 2015) Full Price (from 12 Feb 2015)

Contributor* $795 $895

Non-Contributor $995 $1095

International Association Member $795 $895

International Non-Member $995 $1095

Partial Registration Price

Welcome Function Fri 27 Feb $105

Day Rate (incl. evening social function) Sat 28 Feb $550

Evening Social Function Sat 28 Feb $125

Day Rate (incl. Industry Gala Dinner)  Sun 1 Mar $605

Industry Gala Dinner only  Sun 1 Mar  $190

Social Events Only § Price

Contributor* $400

Non-Contributor $420

How to Register
In order to ensure your attendance, completed registration forms (at the back of this brochure or online) and payment must be received 
by Caravan Industry Association of Australia prior to the event. Completed registration forms and payments can be returned to:

Email: conference@caravanindustry.com.au
Post: PO Box 5881 Stafford Heights Qld 4053
Fax: 07 3262 9989

Cancellations and Refunds
Any alterations and cancellations must be received in writing to: Caravan Industry Association of Australia Ltd, PO Box 5881, Stafford 
Heights QLD 4053 or email: conference@caravanindustry.com.au 

A full refund of registration fees, less an administration fee of $110.00 will be made to any participant cancelling before 11 February 
2015. After 11 February 2015, refunds will be at the discretion of the organiser. Substitutions are welcome at no additional cost.

Caravan Industry Association of Australia reserves the right to accept or decline any person or organisation who wishes to exhibit, 
attend or in any other way participate in the conference. The organisers reserve the right to refuse any person admission to the 
Caravan Industry Association of Australia National Conference without assigning any reason. It is also the condition that any company, 
employee, agent or contractor who displays, attends, illustrates, publishes or distributes material or information, either verbally or 
in any form whatsoever, which is disparaging to any other company or product involved in the conference or to the Caravanning & 
Camping Industry is deemed to have brought discredit upon the conference and is liable to immediate removal without refund or 
recompense whatsoever.

Photo / Recording Waiver
There may be photography, audio or video recording at the conference. By entering the event premises you give consent to the use 
of your photograph, likeness or video or audio recording in whole or in part without restriction or limitation. These materials can be 
used for any educational, promotional, or any purpose for distribution in Caravan Industry Association of Australia online and printed 
publications or any publication in other media released by Caravan Industry Association of Australia, their officers, employees, and each 
and all persons involved are released from any liability connected with the taking, recording, digitising or publication of interviews, 
photographs, computer images, video and/or sound recordings.

If you do not want to be photographed or videotaped, please notify Caravan Industry Association of Australia prior to the event, and 
the individuals capturing the information at the event.

Fees are quoted per person and are GST inclusive. 

Full registrations include attendance to all conference sessions, catering breaks within the 
program, conference satchel, and attendance to the three social events.

† Registrations must be received prior to 11 February 2015 to be eligible for the Early Bird rate

* Contributor rate is applicable to delegate(s) whose organisation is a contributor to the 
Caravan Industry Association of Australia National Marketing & Advocacy Fund for the 2015 
financial year, where their contribution has been paid in full.

‡ Includes conference sessions and the social event on that date

§ Includes all three social events, but no conference sessions



Conference Sponsors
Principal Sponsor

Premium Sponsors

Platinum Sponsors

Trade Exhibitor 
All Parks Insurance

Arbor Safe

Comsen Powerheads 

Saturn Antennas

Conference Supporter 
Adelaide Caravan Park

Cairns Coconut Holiday Resort

Caravan and Camping Industry Association NSW

Caravan and Camping Industry Association SA

Caravan Industry Association WA

Caravan Trade and Industries Association of Vic

Caravanning Queensland 

ContACT Internet Solutions (GoSeeAustralia)

HopgoodGanim 

Madgwicks Lawyers 

Safety Dave

Tubal

Victorian Caravan Parks Association


