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Caravan Industry Response to the Federal Budget 

Caravan Industry Association of Australia has welcomed several measures 

contained in the Budget particularly the significant boost given to small businesses, 

as well as investments in regional infrastructure, and an increased marketing budget 

for Tourism Australia.  

Measures to help small businesses including tax concessions and substantial tax relief 

for new capital expenditure up to $20,000 incurred from Budget night onwards show 

the Government is aiming to lift investment by small businesses, knowing this 

generates more economic activity and new jobs. 

“As the peak national body representing hundreds of small businesses in the 

caravanning and camping industry – from manufacturers and dealers through to 

park owners – we are encouraged by new measures such as a 1.5 percent tax cut 

for small businesses bringing the tax burden on small businesses down to the lowest 

level in 50 years,” said Stuart Lamont, CEO of Caravan Industry Association of 

Australia. 

“This relief will help to encourage investment, especially in regional areas where it is 

often difficult for mum and dad operators to afford improvements.”  

Research by BDO indicates that for every $100 of revenue received by a caravan 

park operator, $138 is directly retained by the local economy after flow-on 

(compared for example to fuel and corporate supermarkets for which little margin is 

retained locally), and so any relief which encourages businesses to invest in their 

business and make them more attractive for consumers will be directly returned to 

local communities stimulating the economy particularly in regional areas even 

further. 

Lamont continued, “90 percent of caravan and camping nights take place in 

regional Australia, so to see new funding for key road infrastructure in Northern 

Australia as well as a commitment to complete the duplication of the Pacific 

Highway is a great sign for getting our consumers to enjoy Australia through a 

caravanning or camping experience.” 



The industry also applauds the decisions to provide additional funding for Tourism 

Australia and maintaining the freeze on the PMC. While these measures are 

designed at increasing international tourism, which is currently only a small section of 

caravanning and camping travellers in Australia, those that do come to Australia to 

caravan spend up big relative to other international tourists. 

“We look forward to working closely with the Government and Tourism Australia on 

exploiting opportunities in the sector through boosting the number of international 

guests undertaking a caravanning and camping experience while in Australia, while 

encouraging supply side quality to match their consumer demands.” 

Caravan Industry Association of Australia is the Peak National Body for Australian 

Caravanning Industry, representing 4000+ businesses including holiday parks, 

caravan & other RV manufacturers, and dealers/retailers.  
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ENDS: Please use the full name when referring to Caravan Industry Association of Australia, 

not the acronym CIAA, as several unconnected organisations use this acronym.  For further 

information including requests for comment or imagery, please contact Callie Henderson, 

Ph 07 3262 6566, email callie@caravanindustry.com.au 

 

Caravan Industry Association of Australia is the national peak body for the Australian 

caravanning and holiday parks sector (caravan holiday parks, caravans, motorhomes, 

camper trailers, tent trailers, camping, cabins, plus other RVs and industry suppliers). 

Caravan Industry Association of Australia is a member of the National Tourism Alliance, a 

category sponsor in the National Tourism Awards, runs an industry accreditation program, 

and coordinates committees in areas of marketing, research, and industry training.  

 

Caravan Industry Association of Australia is a membership based organisation with the 

individual State Caravanning (Parks and Trade) Associations as members, has over 1,200 

industry businesses which make a financial contribution towards industry promotion and 

development through a cooperative Fund, and communicates to over 256,000 

caravanning and camping consumers through a consumer VIP Club. 
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