
In the last 18 months, the Hunter region has outperformed the broader NSW caravan park sector, with cabin

occupancy peaking at 82% in January of 2021, highlighting the strength of the rebound. 

Caravan parks comprised 19.3% of commercial holiday nights in Hunter in 2020, a total of 950,000 nights and an

41% increase from 2019.

This highlights the opportunity for the caravan and camping sector to drive tourism recovery during the

reopening period.

There are ~30 caravan parks across the Hunter region with 3,000 long term residents in these caravan parks. 

The Hunter region has an estimated 36,000 registered recreational vehicles, 21% of all RVs registered in NSW.

In partnership with NewsCorp and industry, it

features more than $300,000 worth of prizes.

The promotion is expected to generated in excess

of $3.2M in media value across 22 Newscorp

mastheads.

Recent research of 2300 caravanners highlighted

they are already planning their next adventure

and 90% are intending to travel in the first six

months after lockdown.

Newscorp Win a Weekender Promotion Launched

Caravan and Camping Region in the Spotlight: Hunter 

The Hunter region in 2020 was the fourth most visited region in New South Wales by caravan and camping travellers,

despite lockdowns and reductions in movement, with nearly 1 million trips taken to year-ending March 2021. 

Data source: RMS, Newbook, BDO, 2021.

Monthly Cabin OccupancyCaravan Parks in the Hunter Region
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To subscribe and receive these monthly updates visit: www.caravanindustry.com.au/advocacy

https://www.letsgocaravanandcamping.com.au/win-a-weekender/
https://www.caravanindustry.com.au/advocacy
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Half-Yearly RV Manufacturing Figures Continue to Break Records
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Regional Economies

Caravan and camping accounts for $10
billion in visitor spend in Australia

 
Caravan and camping can drive the

economic recovery of regions and accounts
for 35% of holiday nights in Australia.

Sovereign Manufacturing

4,000 businesses are involved in
manufacturing, supplying, retailing and

repairing recreational vehicles in Australia
 

There are 750,000 RVs on Australian roads,
90% manufactured locally 

Social & Health Benefits

70% of Australians have caravanned or
camped in their lifetime

 
People who caravan and camp feel less

stressed, more relaxed and have a stronger
connection to their loved ones.

 

Who We Are

Caravan Industry Association of Australia is the peak national body for the caravanning and camping industry in Australia. Our

organisational vision is: "To lead and champion a safe, compliant and sustainable caravanning and camping industry in Australia”  

with all operational pillars – marketing; research; advocacy and compliance & accreditation – working towards this vision.

Contribution of the Caravan Industry to Australia

There were 12,060 units built in the first 6-months of

2021. 

This is the strongest half-year performance in more

than 40 years and highlights strength of consumer

demand. 

Import data also reflects strong growth with May data

indicating 6,800 units have been imported through the

first 5 months of the year. 

This indicates close to 50,000 new recreational vehicles

will be on Australia's roads by the end of 2021

G'DAY Group commences $22M caravan park development on Fleurieu Peninsula 

Newly ASX listed Camplify records strong first reporting period with bookings up 128%

Lifestyle Communities aquires new site at Cowes, Phillip Island, for 5000th residential unit

As expected, NSW & Victorian caravan parks since

April have seen occupancy decline in their states. 

Meanwhile, caravan parks in the rest of the country

have seen a strong trend upwards. 

Northern Territory, in July, recorded powered site

occupancy of >80%, a needed boost for their peak

season. 

Powered site metrics are a good indicator that

longer-haul caravan and camping trips are back in

vogue in states where it is permitted. 

It also highlights optimism for the rebound, with

strong pent-up demand for caravan & camping. 

Caravan Parks Nationally: Feast or Famine

Powered Site Occupancy

https://www.caravanindustry.com.au/
https://www.letsgocaravanandcamping.com.au/
https://www.caravanindustry.com.au/rvmap
https://www.discoveryholidayparks.com.au/blog/2021/07/14/work_starts_on_kid_paradise_at_discovery_parks__goolwa
https://www.discoveryholidayparks.com.au/blog/2021/07/14/work_starts_on_kid_paradise_at_discovery_parks__goolwa
https://www.smartcompany.com.au/industries/tourism/camplify-strong-results-caravan-comeback-good-news-sme/
https://lifestylecommunities.com.au/cowes/

