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Caravan & Camping
Industry Performance

Australians' strong
desire for recreational
vehicles broke
four-decade long
manufacturing
records and saw

the visitor economy
strong rebound

post 2020.

In 2021, the caravan and camping industry continued fo be a major driver
of Australia’s visitor economy and manufacturing sectors. While the broader
tourism industry remained constrained due to international border closures
and global fravel restrictions, the caravan and camping visitor economy
strongly rebounded from 2020, generating 12.6 million trips and $7.4 billion
in visitor expenditure. This propelled the caravan and camping sector fo
become the largest provider of accommodation for the purposes of a
holiday in Australia.

Australians' strong desire for recreational vehicles broke four-decade long
manufacturing records with over 23,931 units produced. A significant 42%
rebound from 2020 and 12% higher compared to pre-pandemic conditions
in 2019. This demand was further complemented by record supply of
imported caravan frailers. With 18,917 units brought into the country in

2021 —a 79% increase from the previous year. This resulted in over 42,000
recreational vehicles entering the market for the year!

What is most notable, was that the industry achieved record heights under
a backdrop of Covid-19 travel restrictions, state border closures, business
lockdowns, international supply chain disruptions and a reduced labour
force. This highlights the resilience of the industry in times of crisis and the
importance the sector has in helping to support Australia’s economy when
other sectors falter.




Caravan & Camping Industry Performance

The past two years has also demonstrated the vital
importance that caravan parks, manufacturers and
rental companies have in supporting communities
and society. Whether it be caravans provided fo
farmers to profect their workers from covid, providing
motorhomes to remote communities as medical
support units, or caravan parks providing temporary
housing solutions during natural disasters. Time and
fime again, the caravan and camping industry steps
up to support communities and local economies.

Looking forward, the framing conditions for the
industry remain complex. From a pandemic
perspective, there is little appetite for Federal or
State governments to move back to the harshest of
covid-19 restrictions that have been seen over the last
two years. Yet, the industry remains disposed to the
pandemic's impacts including reduced workforce
and operational capabilities, global supply chain
disruption and fightening economic conditions. At
the time of writing, the conflict in Ukraine has further
fractured supply chains and the global economy.

The big challenge for industry operators in 2022 will

be managing economic conditions and the impact
that rising inflation will have on consumer confidence.
Interest rates will increase in Australia reducing
discretionary spend; the USA is looking likely to enter a
recession; China's supply chains remain impacted due
to their covid-19 policy; and the EU is grappling with
energy and commodity shortages which is increasing
oil, gas, and raw material costs.

These backdrop to the global economy, whilst
volatile, provide conditions more favourable for
domestic caravan and camping as Australians seek
familiarity, and safety of tfravel closer to home. As
the last two years have shown, Australians don't stop
travelling, they just change how they travel. As a
competitive advantage, the caravan and camping
industry remains uniquely positioned to offer product,
services and experiences that can adapt fo differing
economic condifions.



